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WE WILL NOT STOP. 
WE WILL NOT SETTLE. 
WE WILL NOT GO BACK. 

JOIN US IN THE PUSH  
TO 100% ACCEPTANCE.
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MISSION
 STATEMENT

As the world’s largest lesbian, 
gay, bisexual, transgender, and 
queer (LGBTQ) media advocacy 

organization, GLAAD is at the 
forefront of cultural change by 

ensuring fair, accurate, and 
inclusive representation that 
leads to 100% acceptance.
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Sarah Kate Ellis 
GLAAD President & CEO

A MESSAGE FROM THE PRESIDENT & CEO
If there’s anything we at GLAAD have learned from this 
year, it’s that historic progress must never be taken for 
granted. We began 2021 with what felt like a ray of 
light breaking through the clouds. The country wel-
comed the Biden-Harris administration to the White 
House, and they immediately began making historic 
strides for LGBTQ Americans, enacting executive orders 
on day one to commit to federal workplaces free of 
discrimination against LGBTQ Americans. The adminis-
tration went on to appoint Karine Jean-Pierre as White 
House press secretary, the first Black woman and first 
out LGBTQ person to serve in the role, and her first 
public appearance after the announcement was at the 
GLAAD Media Awards in New York

Meanwhile, with COVID-19 vaccines becoming widely 
available in the U.S., many of us were cautiously able 
to gather again. While it’s been far from a return to 
“normal”, at GLAAD we have been able to revisit 
cherished in-person events, such as the GLAAD Media 
Awards – now in its 33rd year – and of course, Pride 
Month celebrations. We have also celebrated incred-
ible wins in arts and media. In March 2022, Ariana 
DeBose became the first out queer woman of color to 
win the Best Supporting Actress Oscar for her role as 
Anita in West Side Story. Her message of support to 
LGBTQ youth during her acceptance speech, and her 
continued advocacy for LGBTQ people and people of 
color, have made her a worldwide inspiration.

With your help, GLAAD has led the charge to forefront 
the experiences of LGBTQ people to create cultural 
change, and our media reflects this more and more. 
Unfortunately, with progress has come a political back-
lash unlike anything we have experienced in recent 
history. Combined, 2021 and 2022 have ushered in 
300+ anti-LGBTQ bills propsed in legislatures across 
the country and countless examples of discriminatory 
school policies and anti-LGBTQ rhetoric. Florida’s no-
torious “Don’t Say LGBTQ” bill, which bars classroom 
instruction about sexual orientation or gender identity, 
is one of dozens of bills specifically targeting LGBTQ 
children. Others attempt to limit gender-affirming health 
care or censor books with LGBTQ stories in schools and 
libraries. As this coordinated attack put LGBTQ youth 
and their families in danger, the Supreme Court also 

took action to limit Americans’ bodily autonomy by 
overturning Roe v. Wade. This dangerous decision has 
opened the door for future challenges to other hard-
won rights such as marriage equality.

GLAAD has never been an organization to back 
down from the fight for equality or hide in the shad-
ows. As you know, we’ve made it our mission to bring 
the full spectrum of LGBTQ stories and identities into 
the spotlight. That work has never been more urgent. 
In our 2021-2022 annual report, you’ll find several 
examples of our mission in action, from introducing the 
nation to a mom of a transgender teenage son in our 
Meet the Briggle Family PSA, to making social media a 
safer place for LGBTQ youth through our Social Media 
Safety Index, to launching a #BooksNotBans campaign 
to fight censorship and book bans in our schools and 
libraries. 

Since 2022 marks an important midterm election year, 
GLAAD has also ramped up our work to rally LGBTQ 
people and allies to the polls. We made some his-
toric wins in 2020. But this year has proven that we 
can’t rest on our laurels – and we never will. It would 
be impossible to cover all of our achievements and 
highlights in this letter, so I hope you’ll take some time 
to read through our annual report. Most importantly, as 
you read about each promising moment of legislative 
progress or example of LGBTQ joy in the media, I hope 
you see your support in action. 

GLAAD has always relied upon the determination and 
optimism of our incredible community. Friends like you 
prove time and time again that there is no challenge 
we can’t meet with ingenuity, resources, and hope, and 
this year has been no different. I’m looking forward to 
writing the next chapter of our journey towards 100% 
acceptance for LGBTQ people with you by our side.
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GLAAD NEWS & RAPID RESPONSE  
GLAAD serves as a resource to journalists and news outlets in print, broadcast, and online media 
to expose anti-LGBTQ activists who appear in the media and to ensure that LGBTQ people are 
represented fairly and accurately in all reporting. 

VOTER EDUCATION & ENGAGEMENT
Engaging, empowering, educating, and activating LGBTQ and ally voters to create positive change 
for our community across all levels of government. A collaboration across all departments, GLAAD’s 
Voter Education & Engagement work puts decades of experience towards mobilizing LGBTQ people 
and our allies to vote.

GLAAD MEDIA INSTITUTE (GMI)
Through training, consulting, and research — including annual resources like the Where We Are 
On TV and the Studio Responsibility Index — GMI provides the tools for everyone from students 
and activists to the world’s most prominent journalists and film producers to build the core skills and 
techniques that effectuate positive cultural change. 

TRANSGENDER MEDIA PROGRAM 
GLAAD is reshaping the way Americans see the transgender and nonbinary communities, working 
through news, entertainment, and online media to share stories that build understanding and support. 

COMMUNITIES OF COLOR PROGRAM
Focused on implementing and tailoring GLAAD’s goals for Communities of Color, GLAAD amplifies 
the stories and issues facing the community to increase authentic accurate and accurate portrayals 
of LGBTQ people of color. 

HIV WORK
Focused on reducing the stigma around those who are living with HIV, GLAAD is implementing 
decades of media expertise to activate new storytellers to change dangerous perceptions across  
the country. 

SPANISH-LANGUAGE & LATINX MEDIA PROGRAM 
GLAAD works to build a more inclusive Spanish-Language and Latinx Media, increasing 
understanding and support among the Spanish-speaking community, the fastest-growing  
population in the country. 

EVENTS AND THE GLAAD MEDIA AWARDS
GLAAD has reimagined its events portfolio to reach more people than ever before possible,  
bringing all the work you see above to people around the country. From digital pride rallies to the 
GLAAD Media Awards, GLAAD events move acceleration forward through far-reaching messages 
of acceptance.

6
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DECEMBER 2021

#BOOKSNOTBANS 
LAUNCH
GLAAD joins 600+ organizations 
and individuals to protest the wave 
of attempted book bans in schools 
and libraries across the country.

2 0 2 1

Responsibility
Studio

Index

MARCH 2022

STUDIO  
RESPONSIBILITY  
INDEX
GLAAD releases our 10th annual 
Studio Responsibility Index, analyzing 
LGBTQ representation in releases by 
eight major film studio distributors. 
The report shows LGBTQ people are 
nearly invisible in mainstream films 
and GLAAD continues work behind-
the-scenes with industry leaders on 
new storylines.

SPIRIT DAY
Millions of people “go purple” 
to stand in solidarity with 
LGBTQ youth, as part of the 
most visible LGBTQ anti-
bullying campaign in the world.

OCTOBER 2021

JANUARY 2022

OLYMPIC GUIDES
GLAAD, Athlete Ally, and 
OutChina provide “Guide to 
Covering LGBTQ Athletes at the 
2022 Olympics and Paralympics” 
as a resource to journalists and 
media professionals.

NOVEMER 2021

TRANSGENDER 
AWARENESS WEEK
GLAAD partners with mainstream 
media outlets to spotlight the 
stories of transgender and gender 
nonconforming advocates who 
are working for safety and 
acceptance in their communities.

FEBRUARY 2022

WHERE WE ARE ON TV
LGBTQ representation on broadcast 
TV reaches a record high, but 
GLAAD calls for more diversity and 
mor einclusion in genres like kids 
& family programming: GLAAD 
publishes its annual Where We Are 
On TV Report.

2021 – 2022

Are on TV
Where We

2021 
- 2022  
YEAR IN  
REVIEW

SEPT 2022

VOTER EDUCATION
GLAAD partnered with Headcount 
to mobilize LGBTQ voters and 
allies to vote in the 2022 midterm 
elections and educate voters 
about the rise of anti-LGBTQ 
legislation and candidates.

ACCELERATING ACCEP TANCE 2022

1

ACCELERATING 
ACCEPTANCE

EXECUTIVE SUMMARY

2022

A Survey of American 
Acceptance and Attitudes 
Toward LGBTQ Americans

JUNE 2022 

PRIDE/ACCELERATING 
ACCEPTANCE
GLAAD marks Pride Month with our 
annual Accelerating Acceptance 
report, a look at the state of 
America’s heart and minds when it 
comes to accepting LGBTQ people.

AUG 2022

MONKEYPOX RESPONSE
GLAAD joins Gilead Sciences 
and a coalition of LGBTQ and 
public health organizations to 
ensure LGBTQ communities 
receive critical information about 
the monkeypox virus

GLAAD  
MEDIA AWARDS  
NEW YORK
The world’s biggest names in 
Hollywood, news and culture 
including Academy Award 
winner Ariana DeBose and 
iconic advocate Judith Light join 
together at the GLAAD Media 
Awards in NYC to join GLAAD in 
speaking out against recent anti-
LGBTQ legislation and violence.

MAY 2022

APRIL 2022 

BRIGGLE FAMILY PSA
Amber Briggle introduces the world 
to a family with a transgender child 
– her family – in a GLAAD PSA 
released during the GLAAD Media 
Awards in Los Angeles.

SOCIAL MEDIA  
SAFETY INDEX
Our 2nd annual Social 
Media Safety Index provides 
recommendations to improve 
LGBTQ user safety across five 
major social media platforms.

JULY 2022

2 0 2 22 0 2 2
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NOTABLENOTABLE
HIGHLIGHTSHIGHLIGHTS

EVENTS
The GLAAD Media Awards returned to the stage in 2022 with events in Los Angeles and New 
York City, celebrating the best in LGBTQ representation in media. The GLAAD Media Awards raise 
the bar for what LGBTQ representation across the media and complement GLAAD’s work to bring 
LGBTQ images and stories to people around the world. Welcoming over 2000 guests, we honored 
films, tv, music, journalism, and more with 30 awards presented over two incredible evenings.

The ceremonies garnered more than 8.5 billion media 
impressions, including media articles dedicated to issues that were 
discussed on stage like LGBTQ youth, combatting HIV stigma, and 
the power of LGBTQ representation in media. The events raised 
over $5 million for our work and were presented by Gilead 
Sciences, Inc., Hyundai, and Ketel One Family Made Vodka.

Hosted by Bob the Drag Queen, Eureka O’Hara, and 
Shangela, the Los Angeles awards honored Kacey 
Musgraves with the Vanguard Award, and featured 
Andrew Garfield speaking out for trans youth as he 
presented Michaela Jaé Rodriguez with the Stephen 
F. Kolzak Award. The ceremony was also produced 
for Hulu, bringing affirming messages to LGBTQ youth 
everywhere. A month later in New York City, Academy 
Award winner Ariana DeBose presented GLAAD’s 
Excellence in Media Award to Tony and Emmy award-
winning actress, producer, and activist Judith Light. Actor 
Wilson Cruz was also honored with the Vito Russo Award 
by journalist Jonathan Capehart. The NYC event was 
hosted by Cody Rigbsy and transgender recording artist, 
actress, GLAAD Board Member, and RuPaul’s Drag 
Race Alum Peppermint. White House Press Secretary 
Karine Jean-Pierre received a standing ovation when she 
appeared onstage with GLAAD Board Chair Pamela 
Stewart and GLAAD President and CEO Sarah Kate Ellis.
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GLAAD  
HANGOUTS
GLAAD found new pathways for connection on 
Instagram, hosting GLAAD Hangouts and bringing 
in-depth conversations about LGBTQ issues featuring 
legendary LGBTQ icons and emerging talent, from 
Cody Alan to Nico Santos to Hailie Sahar to Jewel!

Developed as a way to stay connected with our 
community during the COVID-19 pandemic, we’ve 
invited our 350,000+ followers to join us for intimate, 
fun and moving chats with some of your favorite LGBTQ 
stars and advocates. We are proud to continue to bring 
these thoughtful insider discussions to your screens!

GLOBAL  
IMPACT
As the world reopened, GLAAD continued to use our 
expertise to prioritize and advance LGBTQ issues 
globally. At the World Economic Forum’s Annual 
Meeting in Davos, President and CEO Sarah Kate Ellis 
spoke about anti-LGBTQ legislation and violence and 
urged corporate leaders to take real action as LGBTQ 
allies. GLAAD also hosted a widely-publicized panel on 
the Future of the Workforce to spotlight how workplaces 
can be more inclusive of LGBTQ young people.

GLAAD attended the 2022 Cannes Lions International 
Festival of Creativity, the largest global gathering of 
the creative marketing community, to discuss the power 
of LGBTQ inclusion in the advertising industry and 
corporate responsibility as harmful rhetoric and anti-
LGBTQ legislation continue to rise. President & CEO 
Sarah Kate Ellis shared that less than 2% of ads  
in mainstream advertising include LGBTQ people, 
adding “We’ve got a lot of work to do and it’s time to 
call brands in.”

Ross Murray, Vice President of the GLAAD Media 
Institute, kicked off a six-week training tour in August for 
LGBTQ advocates across Australia with an Advocacy 
Masterclass in Sydney. Through a long-running 
partnership with The Equality Project, the GLAAD 
Media Institute provides advocacy training in building 
and executing campaigns, media engagement, and 
messaging for impact. The Equality Project has featured 
GLAAD and its expertise since 2017, having trained 
and presented to over 2500 LGBTQ people, allies, 
corporations, and media outlets.
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GLAAD launched “Changemakers,” a 4-part video series 
presented by Ally Bank that spotlights Black LGBTQ 
small business owners and their impact within their local 
communities before and throughout the COVID-19 
pandemic. The series was produced by NEON, GLAAD’s 
ongoing digital content series that increases the visibility of 
Black LGBTQ people. In addition, Ally donated $10,000 
to each “Changemaker” business to empower them to 
continue making positive change in their communities. 
Watch on GLAAD’s YouTube and social media accounts.

CHANGEMAKERS
SERIES

NEWS  NEWS  
& RAPID& RAPID
RESPONSERESPONSE

14
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As anti-LGBTQ activists work to roll 
back our rights, GLAAD continues 

to respond by ensuring fair and 
accurate news stories about LGBTQ 

people and stories. Through our News 
& Rapid Response work, we spotlight 
LGBTQ voices to humanize the issues 

of the day, debunk misinformation 
about LGBTQ people, and fight back 

against anti-LGBTQ rhetoric.

GLAAD launched a PSA introducing Texas mom Amber 
Briggle, who speaks about her family including her 
transgender teenage son, Max. The PSA is part of 
GLAAD’s efforts to spread humanizing stories about 
LGBTQ young people and their families, and fight back 
against legislation targeting transgender youth. The 
PSA also spotlighted the need for the Equality Act to 
protect LGBTQ Americans from discrimination. The spot 
directs viewers to Equality-Now.org, which features 
information on LGBTQ youth and calls on visitors to 
show public support for them. In testing the PSA with 
focus groups of parents, we learned that the ad moved 
even people who did not support transgender youth. 
Since its debut, Comcast NBCUniversal, Paramount, 
Warner Bros. Discovery, The Walt Disney Company 
and The Ad Council have run versions of the PSA 
nationwide. Equality-Now.org is managed by GLAAD 
with support from partners at the Equality Federation 
Institute, the Freedom for All Americans Education 
Fund, the National Center for Transgender Equality, 
and the Transgender Legal Defense and Education.

MEET THE  
BRIGGLE  
FAMILY

17
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#BOOKSNOTBANS
In response to a wave of attempted book 
bans and targeting of library and school 
board personnel, GLAAD and more than 
600 organizations and leaders representing 
writers, educators, artists, racial and social 
justice advocates, booksellers and publishers 
signed onto a statement against the censorship 
of LGBTQ-inclusive books and books about 
race and racism. GLAAD also coordinated 
a social media campaign, #BooksNotBans, 
and provided a media guide for journalists 
to accurately report on book bans and the 
national anti-LGBTQ groups coordinating and 
funding these actions. Most recently, GLAAD 
published Back To [Redacted]: A Guide to 
Battling Book and School Censorship for 
Students, Parents, and School Staff to fight 
censorship and ensure that all voices are heard 
in the 2022-23 school year and beyond.

1,145

TITLES BANNED IN 
26 STATES (JULY 
‘21-MARCH ‘22

1,597

BOOK 
CHALLENGES 
& REMOVALS 

(2021)

93

ANTI-LGBTQ  
SCHOOL  

POLICY BILLS

(Source: PEN America)

ANTI-LGBTQ BILLS
In 2021-2022 we saw an extreme uptick in anti-
LGBTQ legislation and political attacks, including 
300+ bills aiming to discriminate against LGBTQ 
people – a record for this short period of time. 
According to Freedom for All Americans, most bills 
have targeted transgender people and youth, such as 
“Don’t Say LGBTQ” laws passed in Florida and four 
other states, and many take aim at evidence-based, 
best practices healthcare for transgender youth. 
GLAAD has released a guide for media covering 
state legislation targeting LGBTQ people and also 
launched a voter education and engagement 
campaign to turn out the vote in 2022  
(more on that below).

ROE V. WADE  
OVERTURNED
When the Supreme Court overturned Roe v. Wade 
in June 2022 in its ruling in Dobbs v. Jackson, it 
ignited a series of state bans on abortion, a wave of 
activism, and heightened media coverage. GLAAD 
immediately responded, reminding the media and the 
public that abortion is also an LGBTQ issue. Many 
LGBTQ people can and do get pregnant – and can 
and do seek abortion services. We remain vigilant 
regarding this decision’s impact on other LGBTQ 
rights previously upheld by the Supreme Court, 
including marriage equality and the right to privacy 
for LGBTQ people and their relationships.



RESPONSE TO  
MONKEYPOX
As with HIV, COVID-19, and now monkeypox, 
discrimination, disinformation, racism and systemic 
breakdowns in the healthcare system continue to 
challenge LGBTQ Americans’ health as well as 
public health and safety, especially for LGBTQ 
people of color. All people are susceptible to MPV 
(monkeypox virus), but early data of the current 
outbreak showed the majority of the cases were 
among gay or bisexual men, resulting in additional 
stigma. GLAAD continued its commitment to keeping 
our community safe and informed, working with 
the CDC and other organizations to provide timely 
information to media outlets and across our social 
media platforms, releasing the first guide for media 
covering monkeypox and the LGBTQ community,  
and calling on all levels of government to expedite 
vaccine distribution and treatments to communities.

VOTER EDUCATION  
& ENGAGEMENT
GLAAD is committed to ensuring LGBTQ people and 
our allies register to vote and have the tools they 
need to know what’s at stake for LGBTQ people in 
the 2022 midterm elections. We teamed up with 
Headcount, a national organization that aims to 
increase voter registration and promote participation 
in democracy, to register voters and we launched 
GLAAD.org/vote to educate voters on their rights 
and ensure we can #VoteWithPride. In July 2022, 
we premiered our “Say Vote” campaign video series 
to urge the LGBTQ community and its supporters to 
vote in the midterm elections, featuring messages 
from Ariana DeBose, Wilson Cruz, Cody Rigsby, 
and Dyllon (accent over the O)) Burnside, among 
many others.

RESEARCHRESEARCH
& INDEXES& INDEXES

2120
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SOCIAL MEDIA  
SAFETY INDEX 
Our second annual Social Media Safety Index 
(SMSI), released in 2022, included new metrics 
measuring LGBTQ safety, privacy, and self-expres-
sion through our Platform Scorecard. GLAAD has 
worked with platforms to ensure progress since the 
2021 SMSI – including TikTok prohibiting targeted 
misgender, deadnaming, and promotion of con-
version therapy – our newest report illustrated just 
how far social media platforms still have to go. All 
platforms received below 50 out of possible 100 
on our scorecard when assessed on measures like 
explicit protections from hate and harassment for 
LGBTQ users, offering gender pronoun options on 
profiles, and prohibiting advertising that could be 
harmful and/or discriminatory to LGBTQ people. 
Misinformation and inaccuracies on social media 
continue to translate into real-world harm, and are 
cited as drivers of increased anti-LGBTQ legislation 
in the U.S.

ACCELERATING  
ACCEPTANCE 
Since 2015, GLAAD’s annual Accelerating Accep-
tance study has measured Americans’ attitudes 
and comfortability towards LGBTQ Americans. 
The report shows key markers of acceptance are 
increasing year after year, but this year we found 
key changes of note: non-LGBTQ Americans feel 
increased confusion around the letters and terms 
used to describe our community, showing an 
increased need for GLAAD’s public education and 
media work. Most alarmingly, our 2022 report 
revealed that a significant majority of the LGBTQ 
community—a startling 70%—says that discrim-
ination has increased over the past two years. 
This falls hardest on LGBTQ people of color, and 
transgender and nonbinary people.

ACCELERATING ACCEP TANCE 2022

1

ACCELERATING 
ACCEPTANCE

EXECUTIVE SUMMARY

2022

A Survey of American 
Acceptance and Attitudes 
Toward LGBTQ Americans

WHERE WE ARE ON TV 
Our 17th edition of Where We Are on TV, GLAAD’s 
analysis of LGBTQ representation across television 
and streaming platforms, found that of the 775 series 
regular characters on scripted broadcast primetime 
programming in 2021-2022, 92 characters (11.9 per-
cent) are LGBTQ. This is an increase of 2.8 percent-
age points from the previous year and marks a new 
record high of LGBTQ series regulars on broadcast. 
For the first time in this report’s history, lesbian char-
acters represent the majority of the LGBTQ characters 
on broadcast at 40 percent (56 characters), up six 
percentage points from the previous season. The TV in-
dustry still has room for improvement on telling LGBTQ 
stories in genres like kids & family programming and 
in telling stories of diverse LGBTQ people. There were 
only 31 transgender characters counted in the report 
and only two characters living with HIV. The grow-
ing state of LGBTQ representation on television is a 
signal that Hollywood is beginning to understand the 
power of telling LGBTQ stories, but we must leverage 
these stories to further educate the world on important 
LGBTQ issues.

STUDIO  
RESPONSIBILITY  
INDEX 
The GLAAD Studio Responsibility Index (SRI) maps 
the quantity, quality and diversity of LGBTQ charac-
ters in films released by eight major motion picture 
studios. GLAAD’s analysis inspired four major motion 
picture studios to increase representation by 20% in 
two years. Yet our 2021 report showed a decrease in 
bisexual representation, zero transgender or nonbina-
ry characters in major studio films released, and zero 
LGBTQ characters living with HIV, showing that major 
studios still have work to do. Promisingly, we docu-
mented an increase in lesbian representation, and an 
increase in racial diversity of LGBTQ characters. The 
GLAAD Media Institute will meet with studios year-
round to guide upcoming and future LGBTQ storylines 
and to advocate for more diverse and impactful 
stories. Our upcoming 2022 report will include 
new sections documenting donations to anti-LGBTQ 
elected officials, whether LGBTQ stories are censored 
when films are released overseas, and more.

2021 – 2022

Are on TV
Where We

2 0 2 1

Responsibility
Studio

Index
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GLAAD  GLAAD  
MEDIAMEDIA

INSTITUTEINSTITUTE

EDUCATED & TRAINED  
NEARLY 90,000 PEOPLE DURING FY22

CONSULTED & ADVISED  
ON NEARLY 600 STUDIOS’ FILMS AND TV SHOWS

ADVISING 75% OF HOLLYWOOD’S  
MAJOR TALENT AGENCIES

WORKING WITH 30+  
CORPORATE BRANDS  
ON THE FORTUNE 500

RELEASED 12 PIECES OF  
RESEARCH & REPORTS

24

The GLAAD Media Institute continued providing 

online and in-person training along with its 

lead partner, the Ariadne Getty Foundation. 

Together we reach thousands of activists around 

the world with tools to accurately represent the 

LGBTQ community through media.

Training. Consultation. Research. Empowering others to help accelerate acceptance.
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.SUNDANCE INSTITUTE – In partnership with the 
documentary Disclosure on Netflix, we released an 
entertainment industry toolkit along with Sundance Film 
Institute and the International Documentary Association 
(IDA) to support authentic and accurate transgender stories. 
It includes a state of the industry overview, best practices for 
casting and finding transgender talent, questions to consider 
when starting a film or TV project, and additional materials 
for research and consultation.

ELLIOT PAGE INTERVIEW – Nick Adams, Vice President 
of the GLAAD Media Institute, prepared Oprah Winfrey for 
her Apple TV+ interview with trans actor Elliott Page. Oprah 
thanked Nick, saying...

WHITE HOUSE ADVOCACY – We ensured trans and 
gender-diverse advocates were a voice at the White House’s 
listening sessions on safety and inclusion, resulting in a 
report with 45 key, early actions the administration is taking 
to address the root causes of anti-transgender violence, 
discrimination, and denial of economic opportunity.

Latinx consumers of both English and Spanish-language media want very much to see their lives reflected in the media 
they enjoy. And, it is crucial to get LGBTQ stories and education in front of a rapidly growing audience. That’s why 
GLAAD offers English and Spanish-language resources for media professionals working in any medium, from newspapers 
and magazines, to websites, movies, and video games.

DON’T SAY LGBTQ BILL – GLAAD spread awareness 
about Florida’s “Don’t Say Gay/Trans” bill through 
interviews on the Spanish-language channel CNNE 
and Edicion Digital’s news. Both are viewed by a large 
audience of Spanish speakers in the U.S. and abroad.

GLAAD SPANISH-LANGUAE MEDIA LEADERS 
– GLAAD’s Spanish-Language Media Program 
Director, Monica Trasandes, was featured in the journal, 
“Hispanic Executive,” and she co-produced a “Libera Tu 
Orgullo’’ (Release Your Pride) event alongside Mexican 
activists for International Day Against Homophobia, 
Transphobia, and Biphobia (May 17th).

LATINX HERITAGE MONTH – In honor of Latinx 
Heritage Month, our Spanish-Language Media team 
introduced a new guide in English and Spanish to help 
writers, producers and others working in entertainment 
in the US, Latin America and Spain to expand LGBTQ-
inclusive storytelling.

SPANISH LANGUAGE & LATINX 
MEDIA & COMMUNITIES

TRANSGENDER  
MEDIA PROGRAM
GLAAD’s team worked to widen authentic transgender representation in a year when almost half (47%) of non-
LGBTQ respondents to GLAAD’s Accelerating Acceptance survey were unfamiliar with trans people

SPOTLIGHT:  
LGBTQ CHARACTERS 
IN THE MCU
Our behind-the-scenes work with the television 
and film industry resulted in Marvel’s The Eternals 
featuring the first LGBTQ characters in the MCU, plus 
representation in Doctor Strange in the Multiverse of 
Madness and Thor: Love and Thunder.
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With a focus on implementing GLAAD’s goals of 
promoting visibility and understanding through media 
for LGBTQ people of color, particularly Black and 
African descent communities, GLAAD’s Communities of 
Color program leverages traditional media, influencers, 
and original content as a means to educate the public 
on the issues facing the community and to accelerate 
acceptance.

GLAAD FIRESIDE CHATS – Our Fireside Chats 
continued to center the stories of people of color, taking 
on COVID-19, family, working in the arts, dismantling 
racism, thriving with HIV, and more. Guests included 
actor Brian Michael Smith, the first Black transgender 
actor on a broadcast network TV show, and author 
George M. Johnson, an award-winning Black non-ninary 
author and activist,  who’s book “All Boys Aren’t Blue” 
has become one of the most banned books in the nation.

GLAAD’s Virtual and hybrid trainings and workshops 
empowered activists, students at HBCUs, and health 
stakeholders.

COMMUNITIES  
OF COLOR

HIV 
WORK
2021 marked 40 years since the first AIDS cases were 
reported in the U.S. Educating media professionals, 
fighting stigma and pushing for 100% acceptance 
for those living with HIV continues to be a critical 
centerpiece of GLAAD’s work.

LIL NAS X  
AT THE VMAS
At the 2021 MTV VMAs, Lil Nas X delivered a powerful 
performance to accelerate acceptance of LGBTQ 
Americans and shine a spotlight on the stigma that 
fuels HIV, especially across the South. He worked with 
GLAAD and Gilead COMPASS Initiative – a GLAAD 
partner – to fundraise for 13 organizations working 
to address the HIV epidemic. GLAAD, Southern AIDS 
Coalition, Wake Forest University’s Faith Coordinating 
Center, and organizations in the Gilead COMPASS 
Initiative also shared HIV facts tied to Lil Nas X’s 
performance and fundraising campaign

2021  
STATE OF  
HIV STIGMA
GLAAD’s 2021 State of HIV Stigma, a national 
survey in partnership with the Gilead COMPASS 
Initiative, measured American attitudes toward HIV 
and people living with HIV. According to its study, 
people living with HIV continue to experience 
stigma, which is fueled by misinformation and lack 
of information about the progress science and 
medicine have made to make HIV preventable 
and, when treated, untransmittable. The study 
found that less than half of Americans (48%) feel 
knowledgeable about HIV, down three points 
from a year ago, with the highest discomfort levels 
allocated to the South and Midwest. 

GLAAD continued to highlight the stories and 
voices of people living with HIV to combat stigma. 
We also published an open letter to rapper 
DaBaby setting the facts straight about HIV after he 
made remarks fueling stigma and misinformation 
about HIV at a concert in July 2021.

2021
STATEAA
OF HIV
STIGMA
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SOUTHERN 
STORIES
GLAAD’s Southern Stories initiative aims to positively showcase 
the lives of, and build acceptance for, the LGBTQ community in 
southern states. 

Local Media Accountability Index - U.S. South – Reviewing 
181 newspapers and TV outlets in nine Southern U.S. states, 
GLAAD found a limited or complete lack of LGBTQ or HIV-
related content, and a lack of LGBTQ voices and local voices, 
particularly transgender people, in related stories. We launched 
a newsroom tour across the U.S. South to educate journalists and 
editors on our findings and how to include LGBTQ and HIV-
related content. 

Working with our partners at Gilead COMPASS Initiative 
– which works to address the HIV epidemic in the Southern 
United States – GLAAD-led stories have appeared in local 
news outlets and we are reaching out to newsrooms to discuss 
the findings and share best practices to improve coverage and 
representation moving forward. 1

THE  
VISIBILITY  
PROJECT
The advertising industry has an outsized impact to drive 
acceptance for the LGBTQ community. GLAAD’s Visibility Project 
continues to push industry leaders to feature diverse LGBTQ 
representation in advertising and to leverage the power of 
corporations to take action on LGBTQ issues.

CANNES LIONS INTERNATIONAL FESTIVAL 
OF CREATIVITY
A recent study found that only 1.8% of characters in ads at 
the Cannes Lions Festival were LGBTQ inclusive. We attended 
the 2022 festival to discuss the state of LGBTQ inclusion in the 
advertising industry and corporate responsibility as harmful 
rhetoric and anti-LGBTQ legislation continue to rise. Research 
conducted in partnership with Procter & Gamble and GLAAD 
shows that advertising executives have a strong need for tools, 
resources, and best practices around LGBTQ inclusion that 
eliminates concerns about backlash from the community when 
they miss the mark and that creates a pathway forward for more 
LGBTQ inclusion. GLAAD is helping marketers, advertisers, 
creatives and agencies embrace the challenge and to get it right.



GLAAD  
GAMING

THE SIMS 4
Thanks to the work of GLAAD, the It Gets Better 
Project, and Electronic Arts (EA) gamemakers, 
the latest update for The Sims 4 now allows 
players to customize their Sims’ pronouns.

Right now, 10% of gamers identify as LGBTQ. 
GLAAD Gaming officially launched this year to 
drive equity and acceptance across the gaming 
industry, with particular emphasis on creating an 
accountability report to drive safe and inclusive 
environments for LGBTQ users on gaming 
platforms. Our work includes working with game 
designers to include more LGBTQ storylines  and 
charactors and engaging their teams to create 
safe spaces for LGBTQ gamers on thier platforms.

GLAAD  GLAAD  
BY THE BY THE 
NUMBERSNUMBERS
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DIGITAL 
IMPACT

 417 
POSTS ON GLAAD.ORG*

4,850,912
UNIQUE PAGE V IEWS*

42
EMAIL  CAMPAIGNS*

1.3m
RECIP IENTS*

499,007
FOLLOWERS*

750,688 
FOLLOWERS*

355,602 
FOLLOWERS*

FINANCIAL  
SUMMARY 

YEAR		  INCOME		  EXPENSE 		   CHANGE IN NET ASSETS	

2015	 	 $5,158,050 		  $5,433,676 		   ($275,626)	

2016	 	 $7,291,488 		  $5,728,863 		   $1,562,625 	

2017		  $9,035,073 		  $8,847,865 		   $187,208

2018	 	 $19,673,634		  $9,871,030		   $9,802,604

2019		  $13,293,995		  $9,749,277		   $3,544,718	

2020		  $17,526,890		  $9,099,919		   $8,426,971

2021		  $24,984, 204 		 $11,061,903 		   $13,922,301

2022		  $16,545,985 		  $14,672,342 		   $1,873,643

STATEMENT OF FINANCIAL POSITION	 					   
SEPTEMBER 30, 2022						    
with comparative totals as of September 30, 2021 and September 30, 2020	

			         	     FY22 		     FY21		    FY20	
						    
TOTAL ASSETS	         	      $46,156,013	    $44,226,917		   $30,236,631	
						    
TOTAL LIABILITIES	      	      $2,287,433 	     $2,231,980	             	  $2,163,995	 	
						    
TOTAL NET ASSETS	       	      $43,868,580	   $41,994,937           	   $28,072,636			
						    
						    

STATEMENT OF ACTIVITIES
SEPTEMBER 20, 2022			    
with comparative totals as of September 30, 2021 and September 30, 2020					     	
						    
							     
						        2022		  2021		  2020	
						    
REVENUE AND SUPPORT	  		     $16,545,985	 $13,293,995		  $17,526,890	
						    
EXPENSES	 				       $14,672,342  	 $9,749,277		  $9,099,919  	
						    
CHANGE IN NET ASSETS	     		      $1,873,643		  $3,544.718		  $8,426,971	
						    
NET ASSETS, BEGINNING OF YEAR	    $41,994,937	             $6,298,343		  $19,645,665	 		
						    
NET ASSETS, END OF YEAR	          	    $43,868,580  	 $19,645,665		  $28,072,636
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Absolut Vodka
Anheuser-Busch Inc.
Arcus Foundation
The Ariadne Getty Foundation
AT&T
Comcast NBCUniversal
Craig Newmark Philanthropies
David Bohnett Foundation
Delta Air Lines, Inc.
Diageo North America
Ariadne Getty

Gilead Sciences, Inc.
Gill Foundation
Brook Glaefke
Google, Inc.
Hilton Worldwide, Inc.NBC Universal
David Hornik
Hyundai Motor America
IBM Corporation
Hernan Lopez and Scott Velasquez
M·A·C VIVA GLAM Fund
Michael Palm Foundation

MTV
Netflix 
Pernod Ricard USA
Procter & Gamble Co.
MacKenzie Scott
Terry K. Watanabe Charitable Trust
Torrid Holdings Inc.
ViacomCBS
The Walt Disney Company
Richard W. Weiland and Michael Schaefer
Wells Fargo Bank
WK Kellogg Co

MILLION DOLLAR LIFETIME CLUB

With profound thanks, we honor the following donors, who have supported GLAAD’s programs in 
excess of $1,000,000 in lifetime giving. 

The Ariadne Getty Foundation

B.W. Bastian Foundation

Clara Lionel Foundation

Coca-Cola Foundation

Collingwood Foundation

Craig Newmark Philanthropies

The David Geffen Foundation

The Donald & Carole Chaiken 
Foundation

Edison International

Gilead Sciences, Inc.

Gill Foundation

The Leonard-Litz Foundation

The Margulf Foundation

The GLBT Fund of America of the 
Philadelphia Foundation

The Morningstar Foundation

The Morrison & Foerster Foundation

New York City Council

The Ted Snowdon Foundation

TicTran Corp.

Weston Milliken

FOUNDATIONS

GLAAD accelerates LGBTQ acceptance, thanks to support from a range of corporate and private 
foundations. On behalf of the many we serve, we are honored to recognize them here.

GLAAD SUPPORTERS
Champion ($250,000+)

The Boston Beer Company

Comcast NBCUniversal

Diageo North America

Google, Inc.

Hyundai Motor America

Netflix

Procter & Gamble Co.

TikTok

Torrid Holdings Inc.

WK Kellogg Co

Advocate ($100,000+)

Adobe

Amazon Studios

Anheuser-Busch Inc.

Citibank, N.A.

Hearst Magazines

Mastercard

Meta

Novartis Pharmaceuticals Corp.

Pernod Ricard USA

Skittles

Sony Music Group

Sony Pictures Entertainment

Target

UGG

Village Roadshow Entertainment Group

The Walt Disney Company

Warner Bros Discovery Inc.

Ally ($50,000+)

Ally Financial
ASOS
Audible
Banana Republic/Gap Inc./Old Navy
BMW USA

Brown-Forman Corporation
Bumble Trading LLC
Coty Inc.
Delta Air Lines, Inc.
The Dow Chemical Company
Fabletics
Hulu

INTRINSIC Wine Co
Kay Jewelers
L’Oreal USA, Inc.
Mars Wrigley
Omnicom Group
Populus Financial Group
PUMA
Savage X Fenty
Snap Inc.
Spotify USA Inc.
Starz
Tinder, Inc.
Top Level Design
ViacomCBS
Wildbrain Teletubbies

Zales

Patron ($10,000+)

1-800-Flowers
A&E Television Networks
Barilla Group
BARRY’S
BIC Corporation
Bleecker Street Media, LLC
Blumhouse Productions
Coca-Cola Company
Creative Artists Agency | CAA
Crocs
Devil’s Backbone Brewing Company
EDELMAN USA
eHarmony, Inc.
FX Networks
Hacienda Company
Hallmark
Hello Sunshine
Hims & Hers Health, Inc.
Hostess Brands, LLC
IPSY
Ketchum Public Relations
Kirkland & Ellis LLP
Kiva Confections
The Kooples
The Lagunitas Brewing Company
Liforme Ltd
MGM
National Basketball Association | NBA

National Football League
Nickelodeon
Nifty Gateway
Nike
Noom
NZXT Inc
Omaze
Outfest
PepsiCo, Inc.
Playboy Enterprises International, Inc.
Riki Loves Riki
Sam Adams
Sephora
Sheppard, Mullin, Richter & Hampton LLP
Shutterfly
Universal Music Group, Inc.
William Morris Endeavor
World Wrestling Entertainment | WWE
Zoom Video Communications

GLAAD Media  
Institute Partners

44 Blue Productions, LLC

ABC | Disney

Boston Beer

CBS Television Group

Comcast | NBCUniversal

The Dow Chemical Company

Focus Features

Google

Microsoft

Netflix

Procter & Gamble Co.

Tinder, Inc.

Sony Pictures Entertainment

Spotify

Viacom

WarnerMedia

CORPORATE PARTNERS
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GIVING CIRCLES

David I. Abramson

Ward Auerbach and Andy Baker

Herbert Baker

Allen Barnett

Terrence P. Bean

Jeremy Best

Keith G. Boman MD

Jon Borset

Donnie Bourisaw and Steven R. 
Gales-Bourisaw

Thomas M. Boyd and Steven H. Lampkin

Robert Browne

Juli Buchanan

Kelley L. Buchanan

Tamara Burgess

Rosemary Bybee

Bradford M. Clarke

John D. Claypoole and Frank Vazquez

Steve Coffey and George L. Stirling

Robert M. Cohn

Lyndle Cummings

Rick Davis

Drew Desky and Dane Levens

James Donnelly

Dana Douglas and Doug Inman

John Peter Fludas

David W. Gill

Barbara Gittings

Neil G. Giuliano

Brook Glaefke

Ken Glass

Brian S. Graden

Charles Hamlen

Dean Hansell

John Harbster

Finas Harold Harris Jr.

Charlie Harrison

Dan Hess

Todd K. Holland and Scotch E. Loring

Margot I. Irish

David Jarrett

Michael B. Keegan

Robert L. Kehoe

Peter King

Michelle D. Klatt and Joy D. Breed

Gary A. Knight and Keith Austin

Leonard Kraisel

Robert W. Kuhn and Steven E. Geyer

Marilyn Lamkay

Jeffrey G. Leeds

Walter Leiss

Billy Lewis

William Lewis and Rick Underwood

Craig H. Lindhurst

John H. Marsicek

Byron E. Mason

Susan McDonald

Michael McShane

Frank Miller

Alan and Jeanette Mittelsdorf

David Mizener and Arturo Carrillo

Karen A. Moschetto

Phillip Michael Newman

Michael J. Nutt and Yaniv Dabach

C. Gary Ogden

Peter Padvaiskas

Jeanette Ann Page

Andrew Palese

Jess Perlmuth

Richard A. Pfefferman

Walter J. Phillips

Jeanne Audrey Powers

Ed Ragsdale and Leo Corzo

Janice A. Raspen

Daniel K. Raymond

Patrice Reid

Sally Ringo and Michele Tanner

Charles and Damon Robbins

Catherine Roland

Mark Ross-Michaels and Dawn Leo

David Sanders

Benjamin Scheie

Allison Schumer

Robert L. Schwartz

Angel Silva and Ray Espino

Karen A. Simonsen and Linda J. Sherline

Jeffrey Skorneck

Wally Smith

Carmichael Smith-Low

Jeremy Stanford and Paul McCullough Jr

John W. Stewart III and Ramon Torres

David G. Stinson

Cora Ann Styles

Lee Sylvester

David Taylor

Margaret A. Traub and Phyllis A. Dicker

Heather Trumbower

Warren J. Warren

Richard W. Weiland and Michael Schae-
fer

Christian F. Winkle IV

Walt Witcover

Lori J. Wolf and Carol Leifer

James B. Wozniak

Mark B. Wyn

Richard Yorkey

Our endless gratitude goes out to these GLAAD Supporters, who have designated GLAAD as the beneficiary 
of their estate, ensuring GLAAD’s success and vitality into the future.

LEGACY CIRCLE

DIAMOND CIRCLE  ($100,000+)

The Dozoretz Family Foundation

Ariadne Getty

Brook Glaefke

Hernan Lopez and Scott Velasquez

Richard O’Connor

PLATINUM CIRCLE  ($50,000—$99,999)

Gregory A. Adams

Greg Berlanti and Robbie Rogers

Robert Browne

David Hornik

Janine and Tim Lewis

Ryan Murphy

Lena Waithe

GOLD CIRCLE  ($25,000—$49,999)

Matt Bayer and Joyce Yaung

Jim Fitterling and Alex Lee

Nats Getty and Gigi Gorgeous

Robert S. Greenblatt

Nick and Cesar Hess

Cynthia Holland and Annie Imhoff

Rosie O’Donnell

SILVER CIRCLE  ($10,000—$24,999)

Paul and Kerin Beauchamp

Betsy J. Bernard and Laurie Peter

Kevin Burke and Jeffrey Ferguson

J. Travis Capps Jr.

Ben Colvin and Anthony Noberini

Roberta A. Conroy

Brad Downs

Stephanie and Rasha Drachkovitch

Ariel Foxman and Brandon Cardet-Hernandez

Andrea J. Hanson and Allison J. Dick

Finas Harold Harris Jr.

Adrienne Hayes

Alicia Herlehy and Jonathan Claybaugh

Joseph Jonas and Sophie Turner

Kathy and Steve Kloves

Scott Koenig

Alex Kurtzman and Samantha Counter

Rene Lacerte and Joyce Chung

Adam Lambert

Doug MacBean and Ronnie Woo

Gillian Nash and Jana Rich

Aaron Rosenberg

Smith-Swisher Family Foundation

Ann Thoron Hale

Justin Tranter

Barbara Whitman

Jim R. Wilkinson and Erin Wilkinson

Wayne J. Zahner

BRONZE CIRCLE ($5,000—$9,999)

Donald Bacigalupi and Dan FederMarci 

Bowers, M.D.

Sam Edelman

Nicole and Stephen A. Eisenberg

Sarah Kate Ellis and Kristen Ellis-Henderson

Amy Errett and Clare Albanese

Thad S. Florence and Tommy Scimone

Abe Foxman

Devin Graves

Ted J. Hannig JD

Elle Hari

Jonathan Hay

Rebecca Heineman and Jennell Jaquays

Kelli Herd and Kim Deneau

Robert Holgate

Damien Hooper-Campbell

James C. Hormel and Michael Nguyen

J. B. Kittredge and Winand Van Eeghen

Shawn Layden

Daniel Levy

Marie Lin

Matthew Marks and Jack Bankowsky

Carianne Marshall

Alana Mayo

Barry McCabe

William McDermott

Christel S. Miller and Hanna Garth

Michele Nadelman

Michael J. Nutt and Yaniv Dabach

Dean Pitchford and Michael Mealiffe

Jordan Roth and Richie Jackson

Elena Segal

Alison Smith

Yeardley Smith

Irwin Srob

Pamela Stewart and Loan Huynh

Lou Taylor

Andres Wydler

Zac Young

SHAREHOLDERS CIRCLE 
We sincerely appreciate these GLAAD Shareholders Circle Members, who annually donate $1,500 or more to invest in GLAAD’s 
work. Benefits include ticket discounts, early invitations to VIP events and communications with the GLAAD CEO. You can make a 
Shareholders Circle Gift in a single installment, or by joining our monthly giving program at $125 or more.
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BLUE CIRCLE ($1,500—$4,999) 

Alexander Alexiou

David Azulay and Andre D. Caraco

Jono Bacon

Lindsey Barile

Joseph A. Bartush

Robin M. Bergen and Janine Hackett

Christopher Bettig

Jennifer F. and Deirdre Boylan

Lorrin C. Brown

Ashley Brundage

Nicholas Buchanan and Jeff Gibson

Andrea Calise

Justine Cassell

John Casso and Mark Serchuck

Wendy Chang

Eliza Clark

Samantha Cox

Fiona Dawson

Michelle DeLoach

Robert P. Denny

Diana DiMenna

Charley G. Dobson

Mikey Dowling

Mike Doyle

Mitch Draizin and Philippe Brugère-Trélat

Serge Dumont

Bradley Durham

Barbara Ellis

Rich Ferraro

Randy W. Fiser

Robert and Brenda Flynn

Allen Fuhs

Friedman Fund

Dorothy Furgerson and Carrie Reid

Judith and Steven Gluckstern

Marcus Erik Golde

Darra Gordon and Nicole Minoli

Ranjan Goswami

Brad Handler

Dean Hansell

Stefanie Harmon

Mark Hartman

Bruce Helford

William Ho and Bruce Stuart

Mary Ann Horton

Liz Jenkins and Kristin Snell

William Keistler

Aaron Keller

Phil Kent

Ryah Ki

Edward King III

Carolyn Lawrence

Leigh Anne and Dirk Leas

Gregory Lewis

Pamela Liebman

Simu Liu

Justin Lunin-Pack

Michael Mahan

Jim Maloney and Andrew Nance

Shantell Martin

Reese McCrainie

Daniel McQueen

Patrick Menasco

Janis and Alan Menken

Valerie Milano

David Mizener and Arturo Carrillo

Manoj Nair

Martha Nelson and Kristine Peterson

Kelly Bush Novak and Linda Novak

Kevin J. Oldis and Richard L. Scott

Gary P. Osifchin

John P. Ouderkirk MD

John Pancare

Michelle Paradise

Sitarah Pendelton

James Pepper

Miss Peppermint

Seth Persily

Gwendolyn Pointer

Piyush Prakash

Daphne Ashling Purpus

Kristi Reed

Sarah-Nicole Robles

Seth Rosen

Luis Sandoval

Steven Sater

Grant Schneider and Lawrence Diamond

Bond Shands

Jeffrey Z. Slavin

Carsten Smidt

Deborah R. Smith

Zeke Stokes and Troy M. Cassel

Simon P. Sutton and Don Johnston

Hasan Syed

Mark Zachary Taylor and Dan Winship

Tracy Too

Mr. Tuckman

Sophie Tweed-Simmons

Robert Tyrrell

Louis A. Vega and Stephen Kleiner

Katie Vinten

Michael G. Wallace

Stephen Warren

Juliette Wheelock

Bernard Whitman

Taylor Yarbrough

David Zippel and Michael Johnston
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Absolut Vodka
Anheuser-Busch Inc.
Arcus Foundation
The Ariadne Getty Foundation
AT&T
Comcast NBCUniversal
Craig Newmark Philanthropies
David Bohnett Foundation
Delta Air Lines, Inc.
Diageo North America
Ariadne Getty
Gilead Sciences, Inc.

Gill Foundation
Brook Glaefke
Google, Inc.
Hilton Worldwide, Inc.
David Hornik
Hyundai Motor America
IBM Corporation
Hernan Lopez and Scott Velasquez
M·A·C VIVA GLAM Fund
Michael Palm Foundation
MTV
Netflix

Pernod Ricard USA
Procter & Gamble Co.
MacKenzie Scott
Terry K. Watanabe Charitable Trust
Torrid Holdings Inc.
ViacomCBS
The Walt Disney Company
Richard W. Weiland and Michael Schaefer
Wells Fargo Bank
WK Kellogg Co

MILLION DOLLAR LIFETIME CLUB

With profound thanks, we honor the following donors, who have supported GLAAD’s programs in 
excess of $1,000,000 in lifetime giving. 

The Ariadne Getty Foundation

Coca-Cola Foundation

Collingwood Foundation

The Craig Davidson and Michael 
Valentini Fund of the Stonewall 
Foundation

Craig Newmark Philanthropies

The David Geffen Foundation

The Donald & Carole Chaiken 
Foundation

Edison International

Gilead Sciences, Inc.

Gill Foundation

The Margulf Foundation

Media Matters For America

The GLBT Fund of America of the 
Philadelphia Foundation

The Morningstar Foundation

The Morrison & Foerster Foundation

New York City Council

The Ted Snowdon Foundation

TicTran Corp.

Twitter, Inc.

Weston Milliken

FOUNDATIONS

GLAAD accelerates LGBTQ acceptance, thanks to support from a range of corporate and private 
foundations. On behalf of the many we serve, we are honored to recognize them here.

GLAAD SUPPORTERS

Champion($250,000+)

Diageo North America
Google, Inc.
Hyundai Motor America
Logitech
Netflix
Pernod Ricard USA
Procter & Gamble Co.
PUMA
Sally Hansen US

Torrid Holdings Inc.

Advocate ($100,000+)

Amazon Studios
Beam Suntory
The Boston Beer Company
Crocs
Delta Air Lines, Inc.
Electronic Arts
FX Networks
Hulu
Mars Wrigley
Meta
National Football League
Nike
Porsche
The Recording Academy
Sam Adams
Savage X Fenty
Smartfood
Sony Music Group
Sony Pictures Entertainment
Target
Viktor & Rolf
Visible
The Walt Disney Company
Warner Bros Discovery Inc.
Wells Fargo Bank
WK Kellogg Co

Ally ($50,000+)

Ally Financial
American Express
Comcast NBCUniversal

eBay Inc.
eHarmony, Inc.
Epic Games, Inc.
Hallmark
HBO
John Hardy
MMM Touring, Inc.
National Basketball Association | NBA
Noom
On Running
Riboli Family of San Antonio
Riot Games
Spotify USA Inc.

Tinder, Inc.

Patron ($10,000+)
1-800-Flowers
A&E Television Networks
AIDS Healthcare Foundation
Apple Worldwide Video
Audible
Barilla Group
BARRY’S
BET Networks
British Phonographic Industry (BPI)
Brown-Forman Corporation
Bumble Trading LLC
Capitol Records
City National Bank
Coca-Cola Company
Coty Inc.
The Daily Show
Dark Star Pictures
Del Shaw Moonves Tanaka Finkelstein                     
Lezcano Bobb & Dang
Devil’s Backbone Brewing Company
Disney Branded Television
Eventbrite
Fabletics
Fletcher
Fox Corporation
Freeform
The GenderCool Project
General Motors Corporation
Hello Sunshine
Hinge
Hopelab
ICF
Identity Spirits

IT’SUGAR
JD Sports
Kaja Beauty
Ketchum Public Relations
Kirkland & Ellis LLP
Kiva Confections
The Lagunitas Brewing Company
Liforme Ltd
Lions Management
Little Bee Books
Lyft
McDermott Will & Emery LLP
MGM
Morgan Stanley
MTV
Nickelodeon
Nobody’s Perfect LLC
OkCupid
Omnicom Health Group
Paramount
Peacock TV
Phenomenal Media Fund
Pringles
Quantic Dream
Randstad, N.V.
RuPaul’s Drag Race
RxBAR
Sally Hansen Canada
Sally Hansen UK
Sephora
Sheppard, Mullin, Richter & Hampton LLP
Showtime Networks Inc.
Shutterfly
Skittles
Starz
Stella Rosa
Taimi
Teneo
TikTok
Truly Hard Seltzer
United Talent Agency
Universal Music Group, Inc.
Universal Studios
Venable LLP
ViacomCBS
Village Roadshow Entertainment Group
Walt Disney Studios
Wet n Wild
World Wrestling Entertainment | WWE
THE XDAGENCY

CORPORATE PARTNERS
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GLAAD MEDIA  
INSTITUTE PARTNERS

44 Blue Productions, LLC

ABC | Disney

Boston Beer

CBS Television Group

Comcast | NBCUniversal

The Dow Chemical Company

Focus Features

Google

Microsoft

Netflix

Procter & Gamble Co.

Tinder, Inc.

Sony Pictures Entertainment

Spotify

Viacom

WarnerMedia

Hasan Syed

Mark Zachary Taylor and Dan Winship

Tracy Too

Mr. Tuckman

Sophie Tweed-Simmons

Robert Tyrrell

Louis A. Vega and Stephen Kleiner

Katie Vinten

GIVING CIRCLES

David I. Abramson

Ward Auerbach and Andy Baker

Herbert Baker

Allen Barnett

Terrence P. Bean

Jeremy Best

Keith G. Boman MD

Jon Borset

Donnie Bourisaw and Steven R. 
Gales-Bourisaw

Thomas M. Boyd and Steven H. Lampkin

Robert Browne

Juli Buchanan

Kelley L. Buchanan

Tamara Burgess

Rosemary Bybee

Bradford M. Clarke

John D. Claypoole and Frank Vazquez

Steve Coffey and George L. Stirling

Robert M. Cohn

Lyndle Cummings

Rick Davis

Drew Desky and Dane Levens

James Donnelly

Dana Douglas and Doug Inman

John Peter Fludas

David W. Gill

Barbara Gittings

Neil G. Giuliano

Brook Glaefke

Ken Glass

Brian S. Graden

Charles Hamlen

Dean Hansell

John Harbster

Finas Harold Harris Jr.

Charlie Harrison

Dan Hess

Todd K. Holland and Scotch E. Loring

Margot I. Irish

David Jarrett

Michael B. Keegan

Robert L. Kehoe

Peter King

Michelle D. Klatt and Joy D. Breed

Gary A. Knight and Keith Austin

Leonard Kraisel

Robert W. Kuhn and Steven E. Geyer

Marilyn Lamkay

Jeffrey G. Leeds

Walter Leiss

Billy Lewis

William Lewis and Rick Underwood

Craig H. Lindhurst

John H. Marsicek

Byron E. Mason

Susan McDonald

Michael McShane

Frank Miller

Alan and Jeanette Mittelsdorf

David Mizener and Arturo Carrillo

Karen A. Moschetto

Phillip Michael Newman

Michael J. Nutt and Yaniv Dabach

C. Gary Ogden

Peter Padvaiskas

Jeanette Ann Page

Andrew Palese

Jess Perlmuth

Richard A. Pfefferman

Walter J. Phillips

Jeanne Audrey Powers

Ed Ragsdale and Leo Corzo

Janice A. Raspen

Daniel K. Raymond

Patrice Reid

Sally Ringo and Michele Tanner

Charles and Damon Robbins

Catherine Roland

Mark Ross-Michaels and Dawn Leo

David Sanders

Benjamin Scheie

Allison Schumer

Robert L. Schwartz

Angel Silva and Ray Espino

Karen A. Simonsen and Linda J. Sherline

Jeffrey Skorneck

Wally Smith

Carmichael Smith-Low

Jeremy Stanford and Paul McCullough Jr

John W. Stewart III and Ramon Torres

David G. Stinson

Cora Ann Styles

Lee Sylvester

David Taylor

Margaret A. Traub and Phyllis A. Dicker

Heather Trumbower

Warren J. Warren

Richard W. Weiland and Michael Schae-
fer

Christian F. Winkle IV

Walt Witcover

Lori J. Wolf and Carol Leifer

James B. Wozniak

Mark B. Wyn

Richard Yorkey

Our endless gratitude goes out to these GLAAD Supporters, who have designated GLAAD as the beneficiary 
of their estate, ensuring GLAAD’s success and vitality into the future.

LEGACY CIRCLE
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DIAMOND CIRCLE  ($100,000+)

Ariadne Getty
Justin Tranter

PLATINUM CIRCLE  ($50,000—$99,999)

Ben Colvin and Anthony Noberini

Nicole and Stephen A. Eisenberg

August Getty

Cynthia Holland and Annie Imhoff

David Hornik

Stephen Warren

GOLD CIRCLE  ($25,000—$49,999)

Justin M. Blake

Chloe Cravalho

Diana DiMenna

Jim Fitterling and Alex Lee

Barbara Gittings

Robert S. Greenblatt

Samantha Harnett

Alicia Herlehy and Jonathan Claybaugh

Nick and Cesar Hess

Rick and Kathy Hilton

Liz Jenkins and Kristin Snell

David Beatty and Ryan Kelley

Kathy and Steve Kloves

Alex Kurtzman and Samantha Counter

Rene Lacerte and Joyce Chung

Janine and Tim Lewis

Hernan Lopez and Scott Velasquez

Jojo Siwa

Louis A. Vega and Stephen Kleiner

Tiffany R. Warren

SILVER CIRCLE  ($10,000—$24,999)
Betsy J. Bernard and Laurie Peter
Alexander Bisignano
Marci Bowers, M.D.
Kevin Burke and Jeffrey Ferguson
Andrea Calise

Imelda Corcoran and Victoria Alonso
John Quattrocchi and Joseph DeMartino
Brianne DeSaulniers
Matthew Doering
Stephanie and Rasha Drachkovitch
Brook Glaefke
Ranjan Goswami
Andrea J. Hanson and Allison J. Dick
Adrienne Hayes
Kelli Herd and Kim Deneau
Eli Holzman
Damien Hooper-Campbell
Edward King III
James Knehans
Alan Koenigsberg and John Dotto
Maria Kronfeld
Cindy Lambo
Doug MacBean and Ronnie Woo
Scott E. Miller and J. Douglas Piper
Manoj Nair
Michael J. Nutt and Yaniv Dabach
Shannon Patterson
David L. Raines
Linda Riley
John Roberts
Jordan Roth and Richie Jackson
Grant Schneider and Lawrence Diamond
Fred S. Schwartz
Pamela Stewart and Loan Huynh
Jon Stryker and Slodoban Randjelovic
Leigh Vales

Barbara Whitman

BRONZE CIRCLE ($5,000—$9,999)

Timothy K. Altman
Helen Appleby
Jono Bacon
Ward Auerbach and Andy Baker
Jennifer Batchelder
Curtis T. Bell Trust
Matthew Berman
Katie Bhatt
Joshua Brody
Ruth Buczynski

Sharon Callahan and Taryn Miller-Stevens
Justine Cassell
Kelly Coffey
Raif Derrazi
Jennifer DiBrienza and Jesse Dorogusker
Mike Doyle
Mitch Draizin and Philippe Brugère-Trélat
Amy Errett and Clare Albanese
Luchina Fisher
Thad S. Florence and Tommy Scimone
Charlotte Gilbert
Frankie Grande
Paul Graves
Leelee Groome
Kim Hershman
Juan Jimenez-Lindmeier
Michael Kelley
Conor R. Kennedy
Shawn Layden
Matthew Marks and Jack Bankowsky
Meredith and Brook Marks
Daniel McQueen
Kelly Bush Novak and Linda Novak
Michelle Paradise
Dean Pitchford and Michael Mealiffe
Alan M. Poul and Ari Karpel
Prabhakar Raghavan
Michael G. Rose and Ruben Rodriguez
Ali Rosenthal
Luis Sandoval
Benito Skinner
Alison Smith
Irwin Srob
Simon P. Sutton and Don Johnston
Hasan Syed
Brook Tlougan and Vijay Karia
Shelby Tompkins
Tracey Wigfield
Steven Wozencraft and John Evans
Andres Wydler

SHAREHOLDERS CIRCLE 
We sincerely appreciate these GLAAD Shareholders Circle Members, who annually donate $1,500 or more to invest in GLAAD’s 
work. Benefits include ticket discounts, early invitations to VIP events and communications with the GLAAD CEO. You can make a 
Shareholders Circle Gift in a single installment, or by joining our monthly giving program at $125 or more.

BLUE CIRCLE ($1,500—$4,999) 
Zoe Allred

Gwen Marcus and Nancy Alpert

Michael Ansman

David Artavia

David Azulay and Andre D. Caraco

Donald Bacigalupi and Dan Feder

Lindsey Barile

Todd Barnes

Joseph A. Bartush

Jonathan Beane

Benjamin Becker

Gary Bedigan

Barak Ben-Gal and Massimo Prioreschi

Kevin Berg and Michael Ferrara

Robin M. Bergen and Janine Hackett

Mark Bernhardt

Topher Bice and Mike Hensley

Michael Bottrill

Jennifer F. and Deirdre Boylan

Robert Britton

Lorrin C. Brown

Ashley Brundage

Nicole H. Buggs

Chris Bull

J. Travis Capps Jr.

John Casso and Mark Serchuck

Andy Chen

Bruce L. Cohen and Gabriel Catone

Daniel Daly

Robert P. Denny

Lauren C. Dowling and Devon Dowling

Kim Dubbert

Elizabeth Dumont

John Ealy

Chloe Ellers

Barbara Ellis

Sarah Kate Ellis and Kristen Ellis-Henderson

Klayton Fennell

Rich Ferraro

Michael Ferrera

Daniel Alexandre Ferrinho Rodriguez

Robert and Brenda Flynn

Natalia Formosa

Ariel Foxman and Brandon Cardet-Hernan-

dez

Dorothy Furgerson and Carrie Reid

Judith and Steven Gluckstern

Darra Gordon and Nicole Minoli

Patrick Groenendaal

Alexander Guerra

Jason Gugliotti

Charlotte Hamilton

Alexander Hankin

Ted J. Hannig JD

Dean Hansell

Mark Hartman

Seth Hauer

Allan Heinberg

Ash-Lee Henderson

William Ho and Bruce Stuart

Fabrice Houdart

Scott Jones

Rebecca Ringle Kamarei

Rita and Fred Keeperman

Lisa Keitges

Alexander Kimon

Jack Kirsch

Sheila Kloefkorn

Mark Kondracki

Robert Lane

John M. Le Bedda II and Steve Jacobs

Stacy Lentz

Lynn Lewis

Julio Lopez

Justin Lunin-Pack

Douglas Lyons

Jim Maloney and Andrew Nance

Douglas Marcotte

Andrew Marx

Alana Mayo

Dwight McBride

Kip McClure

Erin McIntyre

Patrick Menasco

Valerie Milano

Rault Kehlor and John Millar

Michael L. Miller

Andrew Mitchell-Namdar

David Mizener and Arturo Carrillo

William Moran

Jeffrey A. Moran

Andrew Morse and Iris Morse

Gillian Nash and Jana Rich

Rachel Nash

Martha Nelson and Kristine Peterson

Sherri Nelson

Bryan Noon

Kevin J. Oldis and Richard L. Scott

Michael Orcutt

Gary P. Osifchin

Andrew Paciocco

John Pancare

John Henry Pang

V Pappas

Ryan Pears

Damian Pelliccione

Seth Persily

Alex Plinck

Gwendolyn Pointer

Sam Poliquin

Ken Prag and Steve Collins

Daphne Ashling Purpus

Rui Jorge Ramos Da Costa

Kristi Reed

Chris Ritchey

Amy Schneider

Paul Schubert

Anikka Sellz

Alyssa Shames

Bond Shands

Rosanne Siino

Frank Sileo

Deborah R. Smith

John Stafstrom and Dennis Murphy

Zeke Stokes and Troy M. Cassel

Robert Tomasik and Norman Horowitz

Justin Towey

Mr. Tuckman

Stacie Sturci

JoAnn Turovsky

Tom Vitale and Timothy Burch

Michael G. Wallace

Alice Wang and Peter Spiegelman

Amy Wang

Bernard Whitman

Scott Widmeyer and Alan Yount

Daniel Wilson

Douglas Wirth

Taylor Yarbrough

Matthew Zaccagni

Wayne J. Zahner

David Zippel and Michael Johnston

Anthony Zosherafatain
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EXECUTIVE

Sarah Kate Ellis 
President & CEO

Darra Gordon  
Deputy President &  
Chief Operations Officer

Anthony Shallenberger 
Executive Assistant to  
the President & CEO

GLAAD MEDIA INSTITUTE

Gwendolyn Pointer 
Executive Vice President,  
GLAAD Media Institute

Nick Adams 
Vice President,  
Transgender Media & Talent

Ross Murray 
Vice President,  
Training and Education

Meghan Bartley 
Director of Agencies &  
Brands Engagement

Alex Schmider 
Director of Tansgender Representation

Megan Townsend 
Director of Entertainment 
Research & Analysis

Monica Trasandes 
Director of Spanish Language  
& Latinx Media Representation

Dashawn Usher 
Director,  
Communities of Color & Media 

Tristan Marra 
Head of Research & Reports

Blair Durkee 
Associate Director of Gaming

Julian Walker  
Associate Director,  
Communities of Color

Raina Deerwater 
Entertainment Research  
& Analysis Manager

Louise Prollamante 
Executive Assistant,  
GMI & LA Office Manager

COMMUNICATIONS

Rich Ferraro 
Chief Communications Officer

Sarah Kennedy 
Vice President of Communications 
& Campaigns

Anthony Allen Ramos 
Vice President of Communications  
& Talent

Anthony Morrison 
Senior Director of Communications

Jenni Olson 
Senior Director,  
Social Media Safety

Barbara Simon 
Senior Director of News

Abdool Corlette 
Creative Director

Angela Dallara 
Director of Rapid Response  
& Campaigns

Brendan Davis 
Director of Digital Communications

Dustin Hood 
Art Director

Mary O’Hara 
Rapid Response Manager

Jose Useche 
Communications Associate

Serena Sonoma 
Communications Coordinator  
& Media Lead, US South

Heidi Spillum 
Web Producer

DEVELOPMENT

Lauren Sampson 
Chief Development Officer

Melissa Harris 
Deputy Vice President,  
Strategic Partnerships 

Kimberly Abuelhaj 
Senior Director of Membership

Crystal Butler 
Director of Events

Amy Lavine 
Director of Institutional Giving

Matthew Zaccagni 
Senior Major Gifts Officer

Justin Rosado 
Associate Dir. of Donor Services

Kate Donnelly 
Grants Writer

Dashka Gabriel 
Events Manager

Nicholas Gordon 
Strategic Partnerships Manager

Fernanda Roszkowski 
Database Manager

Eric McBride 
Membership Associate

Lydia Edwards 
Strategic Partnerships Coordinator

OPERATIONS

Emily Plauche 
Chief Financial Officer

Michael Bowman-Zamora 
Senior Director of People,  
Talent & Culture

Jesse Buggs 
Director of Information Technology

Alex Negron 
Senior Talent & Employee  
Lifecycle Manager

Arthur Aung 
Accounting Manager

Leo Chui 
Senior IT Associate

Madeline Qi 
Senior Associate, Operations Initiative

Anais Figueroa 
People, Talent & Culture Associate

Juhui Chen 
Staff Accountant

STAFF

As of Nov 2022

Liz Jenkins � ( Board Chair )

Sharon Callahan,� ( Deputy Chair )

Kevin Burke � ( Vice Chair, Governance )

Tiffany R. Warren � ( Vice Chair, Development)

Andrea Calise � ( Audit Chair )

Mike Doyle� ( Treasurer )

Samantha Harnett� ( Secretary )

Alana Mayo � ( Member at Large )

Peppermint � ( Member at Large )

Justin Blake

Shameek Bose

Richard P. Clark

Maeve DuVally

Ranjan Goswami

Adrienne Hayes

Nick Hess

Damien Hooper-Campbell

David Hornik

Lisa Lee

Samantha Lux (Samantha Brank)

Christel S. Miller

Antonious Porch

Pamela Stewart

Justin Tranter

Louis Vega

BOARD  
OF DIRECTORS

NEW YORK CITY
104 West 29th Street 
4th floor 
New York, NY 10001 
212.629.3322

As of Nov 2022
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